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PENGARUH PROMOSI, KUALITAS PELAYANAN, PRODUK 

TABUNGAN TERHADAP KEPUASAAN NASABAH 

DI KOPERASI SIMPAN PINJAM 

QARYAH THAYYIBAH 

Penelitian ini dilakukan di Solo Raya, penelitian ini bertujuan untuk 

menganalisis pengaruh promosi, kualitas pelayanan, produk tabungan terhadap 

kepuasaan nasabah di Koperasi Simpan Pinjam Qaryah Thayyibah. Penelitian ini 

merupakan penelitian dengan pendekatan kuantitatif dengan menyebarkan 

kuesioner secara langsung.Populasi dalam penelitian ini menggunakan jumlah 

sampel 97 responden dengan menggunakan teknik purposive sampling. Teknik 

pengumpulan data menggunakan kuesioner. Teknik analisis data menggunakan 

analisis regresi linier berganda, uji t dan uji koefisien determinasi. 

 

Hasil penelitian ini menunjukkan bahwa promosi berpengaruh signifikan 

terhadap kepuasan nasabah KSP Qaryah Thayyibah. Kualitas pelayanan 

berpengaruh signifikan terhadap kepuasan nasabah KSP Qaryah Thayyibah. Produk 

berpengaruh signifikan terhadap kepuasan nasabah KSP Qaryah Thayyibah. 

Promosi, kualitas pelayanan dan produk memiliki pengaruh sebesar 38,5% terhadap 

kepuasan nasabah. Sedangkan sisanya sebesar 61,5% dipengaruhi oleh variable 

lain. 

 

Kata Kunci: Promosi, Kualitas Pelayanan, Produk, Kepuasan Nasabah 
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THE INFLUENCE OF PROMOTION, SERVICE QUALITY, AND 

SAVINGS PRODUCTS ON CUSTOMER SATISFACTION 

AT THE QARYAH THAYYIBAH SAVINGS 

AND LOAN COOPERATIVE 

This study was conducted in the Solo Raya region and aimed to analyze the 

influence of promotion, service quality, and savings products on customer 

satisfaction at the Qaryah Thayyibah Savings and Loan Cooperative (KSP). This 

research employed a quantitative approach involving the direct distribution of 

questionnaires. The study utilized a sample of 97 respondents selected through 

purposive sampling. Data collection was carried out using questionnaires, while 

data analysis involved multiple linear regression, the t-test and the coefficient of 

determination test. 

 

The results indicate that promotion has a significant influence on customer 

satisfaction at KSP Qaryah Thayyibah. Service quality also has a significant 

influence on customer satisfaction at KSP Qaryah Thayyibah. However, the product 

itself does have a significant influence on customer satisfaction at KSP Qaryah 

Thayyibah. Promotion, service quality, and products collectively account for 38.5% 

of the influence on customer satisfaction, while the remaining 61.5% is influenced 

by other variables. 

 

Keywords: Promotion, Service Quality, Product, Customer Satisfaction 


	TUGAS AKHIR
	PROGRAM STUDI S1 MANAJEMEN SEKOLAH TINGGI ILMU EKONOMI SURAKARTA
	2026

	TUGAS AKHIR (1)
	PROGRAM STUDI S1 MANAJEMEN SEKOLAH TINGGI ILMU EKONOMI SURAKARTA (1)
	2026

	MOTTO
	PENGARUH PROMOSI, KUALITAS PELAYANAN, PRODUK TABUNGAN TERHADAP KEPUASAAN NASABAH
	THE INFLUENCE OF PROMOTION, SERVICE QUALITY, AND SAVINGS PRODUCTS ON CUSTOMER SATISFACTION

